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This summer, I had the fortune to work as an intern with American Songwriter
Magazine in Nashville, TN. Over the course of the summer, I learned a variety of skills
that are crucial to both the magazine and the music business. At the beginning of the
summer, I spent most of my time dealing with customer service; I was taught how to use
the magazine’s database to update or renew people’s subscriptions. I was also in charge of
dealing with customer’s questions or concerns over the phone.

I was also asked to work with a fellow intern to develop and carry out two
Nashville-based marketing projects. For our first project,.we sought to advertise for
American Songwriter by placing the magazine in various doctors’ offices around
Nashville. We believed that this simple exposure would further the readership as a whole.
As our second marketing project, my fellow intern and I decided to market the magazine to
Nashville’s college-aged audience. We decided to work with Vanderbilt University’s
music festival Rites of Spring. If all goes as planned, American Songwriter will be a
sponsor at Rites of Spring and will have a booth where students can buy the magazine or
sign up for a special, low priced college subscription.

For me, the most exiting and rewarding parts of my internship involved
transcribing interviews and writing articles for the magazine’s website. Throughout my
time at American Songwriter, ] was regularly asked to transcribe interviews that the writers
had conducted with musicians or music industry executives. Toward the end of my
internship, I was asked to conduct and publish several interviews with American Idol
contestants who were in Nashville for their auditions.

I was also asked to draft several short news articles for the website on upcoming
albums or tours, as well as to write reviews on the new CDs that Public Relations offices
or Record Companies would send to the magazine daily.

On the whole, I would characterize my summer with American Songwriter as
enlightening in regards to the music business and to the magazine industry. I feel that I had
a chance to hone my journalism skills, to improve my ability to talk with customers, and to

expand my knowledge about new music and about the music industry.



