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This summer, I worked in Missoula, Montana for the Montana Community Development Corporation as a marketing intern.  I worked mostly under Lynn Dankowski, the marketing chair, and Dave Glaser, VP of Operations.  MCDC is a non-profit financial organization that works to promote economic development and higher standards of living in Montana through Small Business Association free business consulting and small business loans to those who cannot acquire the financing they need through a traditional bank loan.  They focus on high community impact businesses that offer living-wage jobs and services that benefit the community.

My role at MCDC was to research recent loan clients and create a story.  This involved talking to the loan officers, visiting clients, going through loan files, and visiting the client for interviews and photos.  I created four of these stories that are framed in the conference room in the MCDC office.  I took two of the photos that accompany the stories, which were also used in the quarterly report.  One of my stories was sent to the local paper, where a journalist used my work in writing a front-page story about one of our recent loan clients.  The stories were also used to make shorter, more concise statements in quarterly reports to donors.

Another one of my responsibilities was to visit all of our loan and consulting clients in the Missoula area, around fifty of them, and place an MCDC window sticker on their storefront to spread awareness of the far-reaching community impacts of the organization.  This involved promoting our services in person to clients and explaining the benefits of the sticker campaign in reaching more potential investors and donors for the community loan fund.

I also prepared a nomination for a prestigious national award for financial institutions dealing with New Markets Tax Credits.  I researched the multimillion dollar building project, the in’s and out’s of New Markets Tax Credits financing, and MCDC’s role in the NMTC program to bring high-impact building projects to low-income areas.  I included photos and architectural sketches of the building in progress.  The nomination highlighted the far-reaching community impacts of the deal.  I worked with the VP of Finance and the Marketing Director to edit my final draft.

I really enjoyed this opportunity, and it has directed me to my future career interest in community development and urban planning.  I was able to attend the Missoula Redevelopment Agency meeting with the President of MCDC to learn more about urban planning.  Everyone working at MCDC was incredibly helpful and great to work for and with.  

I started out working about 40 hours a week, and then cut back to 20 and 30 hour weeks.  It did not take the full 40 hours to complete my projects, so I helped with clerical work and organization when I wanted to work extra hours beyond what was needed for my assignments.  Missoula was a great town to learn about community development with its vibrant downtown and entrepreneurs.  By researching and writing marketing material, I was able get a real understanding of how the company works internally and all the wonderful things it accomplishes for the community.

